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A B S T R A C T
A company's Information Technology (IT) infrastructure is a key factor in its sustainability and
ongoing success and proﬁtability. This paper explores the relationship between a company's
investment in IT and its performance. Performance is measured, with the help of a Balanced
Scorecard (BSC), in four ways; ﬁnancial, internal business processes, innovation & learning and
customer perspective. The relationship between each BSC category serves as indicators of the
eﬀect of IT investment on a company's performance. This will help establish the beneﬁts of both
ﬁnancial and non-ﬁnancial indicators. We focus on the Electrical and Electronic manufacturing
performance of companies Malaysia. System Resource Theory (SRT) is used as the background
theory to explain the concepts of organizational eﬀectiveness, eﬃciency, productivity and
multidimensional performance measurements and to link the variables used in this study. We
conduct an empirical study in order to conﬁrm the moderating eﬀects of decentralized decision
making. The results suggest that IT investment produces a signiﬁcant relationship with all BSC
perspectives, but the moderating eﬀect is only signiﬁcant only from a customer perspective.
http://dx.doi.org/10.1016/j.accinf.2017.09.001
Received 21 September 2016; Received in revised form 18 June 2017; Accepted 26 September 2017
⁎ Corresponding author.
E-mail addresses: amri093@kelantan.uitm.edu.my (A. Mohamad), yuserrie@ump.edu.my (Y. Zainuddin),
Naﬁs.Alam@nottingham.edu.my, n.alam@henley.edu.my (N. Alam), Graham.Kendall@nottingham.edu.my (G. Kendall).
,QWHUQDWLRQDO-RXUQDORI$FFRXQWLQJ,QIRUPDWLRQ6\VWHPV²
(OVHYLHU,QF$OOULJKWVUHVHUYHG
